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1.  Titles that announce the general subject:


The age of adolescence

Designing instructional and informational text

On writing scientific articles in English

2. Titles that are particularise a specific theme following a general heading:


Pre-writing: The relation between thinking and feeling

The achievement of black Caribbean girls: Good practice in Lambeth schools


The role of values in educational research: The case for reflexivity

3. Titles that indicate the controlling question:


Is academic writing masculine?


What is evidence-based practice – and do we want it too?

What price presentation?  The effects of typographic variables on essay grades

4. Titles than indicate that the answer to a question will be revealed:

Abstracts, introductions and discussions: How far do they differ in style?

The effects of summaries on the recall of information

Current findings from research on structured abstracts

5. Titles that indicate the direction of the author’s argument:

The lost art of conversation

Plus ca change… Gender preferences for academic disciplines


Down with ‘op. cit.’ 

6. Titles that emphasise the methodology used in the research:


Using colons in titles: A meta-analytic review

Reading and writing book reviews across the disciplines: A survey of authors

Is judging text on screen different from judging text in print?  A naturalistic e-mail study

7. Titles that suggest guidelines and/or comparisons:


Seven types of ambiguity


Nineteen ways to have a viva 

Eighty ways of improving instructional text

8. Titles that bid for attention by using startling or effective openings: 

‘Do you ride an elephant’ and ‘never tell them you’re German’: The experiences of British Asian, black and overseas student teachers in the UK

Something more to tell you: Gay, lesbian and bisexual young people’s experiences of secondary schooling

Making a difference: An exploration of leadership roles in sixth form colleges

9. Titles that attract by alliteration: 

A taxonomy of titles


Legal ease and ‘legalese’


Referees are not always right: The case of the 3-D graph

10.  Titles that attract by using literary or biblical allusions: 


From structured abstracts to structured articles: A modest proposal


Low! They came to pass. The motivations of failing students.


Lifting the veil on the viva: The experiences of postgraduate students

11. Titles that attract by using pun:


Now take this PIL (Patient Information Leaflet)

A thorn in the Flesch: Observations on the unreliability of computer-based readability formulae (Rudolph Flesch devised a method of computing the readability of text)

12.  Titles that mystify:


Outside the whale


How do you know you’ve alternated?


Is October Brown Chinese?

